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1 The Current Situation 

“The average online user spends 15.4 hours a week watching TV and 10.8 hours on 
the Internet (4.5 and 3.7 hours reading newspapers and magazines respectively). To 
ensure that viewers are involved, media companies need an active web presence, 
which is proven to lead to stronger viewer loyalty.” 

Jupiter Communications 


The TV format used as a marketing instrument is currently faced with some specific 
problems: 


• Fickle TV habits 

• Low viewer involvement 

• Ineffective Merchandising 

• Technologically limited websites 

• Ineffective Cross-Promotion and ineffective Cross-Programming 


Popular TV shows and series enjoy increased ratings from viewers, who identify 
strongly with the shows* personalities. This potential for the viewers* emotional 
involvement lays the foundation for a lively Interest Community. 

In order to form an Interest Community, viewers must have a platform where they can 
talk to one another and also have direct contact with the TV personalities. Television 
networks now have the opportunity to gain viewer loyalty while receiving feedback from 
the community. As a result, the show is more securely anchored in the minds of its 
target group(s). 

Interactive TV makes target-group specific marketing possible, in turn making losses 
from non-selective advertising a thing of the past. Viewer response and branding are at 
the heart of today’s interactive TV technology. 

The application Interactive TV from blaxxun interactive differs from formats like Direct 
Response TV and Set-top boxes or TV terminals in that the blaxxun Platform generates 
lively interaction and feedback between TV viewers and the networks supported by 
numerous communications features. 

A customized, Interactive TV format runs online parallel to a TV show. Communication 
between viewer and TV show personalities can be conducted independently of the 
fixed show time. The community serves primarily as the meeting place for anybody 
interested in the particular TV show. 
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2 Interactive TV and its Advantages 

Interactive TV based on the blaxxun Platform merges the Internet and all of its 
advantages (interaction, direct feedback) with TV by providing a customized online 
community together with a powerful Media Asset Management System running 
parallel to a particular TV show. These advantages are 


Viewer Involvement 

Interactive TV generates strong viewer involvement through interaction while stabilizing 
viewing habits. All this means better ratings. 


Live Feedback 

Interactive TV ensures quality communication. Viewers are able to share their opinions, 
needs and ideas with the TV operators: direct dialogue on a person-to-person level. 


Branding 

The audience is connected to a community based on the TV show. Branding is 
therefore strengthened in the viewer's awareness. 


Additional Revenue Potential 

E-Commerce and Merchandising mean more revenues. Merchandise can be marketed 
to specific target groups, eliminating losses from non-selective advertising. 


Loyalit Program 

Interactive TV supports active viewer participation, in that individual viewers are 
rewarded via an incentive program for their contributions. 


Community Technologies 

Simple integration of multi-user, multimedia and community technologies. 

Additional TV formats, like set-top boxes, webcams, and touch-screen can be 
integrated to raise the level of active viewer participation. 


Media Asset Management 

All media files in the viewer community, like pictures, audio files and video clips are 
administrated in a powerful Media Asset Management system. An extensive media 
library can be set up and used to research any previously generated content in the 
community. 
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3 blaxxun Platform Features 

blaxxun interactive is the leading provider of platforms for efficient internet-based 
communication. The blaxxun Platform is the ideal tool for developing an interactive 
communications solution in any branch of business or entertainment. Uses range from 
E-Learning and E-Service to Online Customer Clubs and even Interactive TV. 

The blaxxun Platform is a modular software system offering an extensive range of 
features in the areas of efficient communication and interaction. High scalability, 
optimal performance and a user-friendly user interface allow the set-up and operation 
of a stabile application. 

3.1 3D Web Studio (TV studio) 

The TV studio is presented in 3D as a true-to-life web studio. Online visitors are 
represented by avatars. 

3.2 Live Feedback 

Voting - Quizzes - Polls 

Ratings, quizzes and polls involve the user and help the operator monitor the mood of 
the community. From content rating to sophisticated opinion polls, any scenario is 
possible. Information gained via these processes can be used to sharpen existing user 
profiles (see Profile Management). 

3.3 Online Community parallel to TV Format 

Clubs - Homes - Marketplaces 

Clubs, meeting places for community members with similar interests, are the life of a 
community. Each club offers the opportunity to post information about special events, 
which means members can create their own content. 

Each member can set up his/her own House, which serves as his/her personal 
communication homebase. 

A community may consist of any number of places, which members as well as guests 
may visit. A community based on “places” is easily and clearly structured around 
themes. Each place offers numerous opportunities for gathering and distributing 
information. 

3.4 Real-time Communication 

Chat - Instant Messaging 

Chat allows community members to exchange ideas in real time. 

Private Chat is meant for conversations that should not be overheard by a third party. 

Moderated chat facilitates the efficient management of events and interviews with 
celebrities. The moderator filters chat entries and decides whether to accept, reject or 
to modify them before making them public. 
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Members can send messages within the community directly and quickly to other 
members. Each member can create an online buddy list, which allows the member to 
learn quickly which of his/her friends are currently online. 

3.5 Asynchronous Communication 

Message Board - Calendar 

The message board facilitates asynchronous communication. Community members 
can both read and write message board entries. Message board entries can be ordered 
according to categories like private, community, author, topic or date of last entry. 

Personal dates, as well as those that concern the community, can be entered on the 
calendar. An Info-Agent automatically reminds the community member about 
appointments. 

3.6 Bonus Accounts for Incentive Programs 

Each member can be assigned the number accounts of his/her choice. Such accounts 
may show the member’s balance of cybercash or experience level, for example. 
Participation and content contributions can be rewarded via an incentive program. 

3.7 Rights and Roles 

A rights and roles concept forms the foundation for a social infrastructure within the 
community. Each member can be assigned specific rights and roles, like the role of 
Community Manager, for example. This leads to a definite increase in visit duration and 
loyalty. 

3.8 Profile Management 

Profiling - Tracking - Statistics 

A Member Profile is established upon registration. As time goes by, the member profile 
becomes more detailed and can even help other members in their search for people 
who share their interests. 

Tracking means the gathering and recording of visitors' activities for the purpose of 
analysis. This valuable information about visitors' interests and desires can be used for 
target-group specific marketing and for efficient, revenue-boosting customer relations. 

From statistical analysis and the processing of the gathered data, the community 
operator gains, for example, information about the number of visitors, average visit 
duration, or the page impressions per place. 

3.9 Audio/Video Streaming 

Audio and video streaming can be easily integrated to provide multimedia content. 
The blaxxun Platform relies on standard formats and players like Windows Media 
Player, RealPlayer, and Quicktime. 
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For more information: 

blaxxun interactive AG 
Elsenheimerstr. 61-63 
80687 Munich, Germany 
Tel: +49 (0)89 544 628-0 
Fax: +49 (0)89 544 628-29 
sales@blaxxun.com 
www.blaxxun.com 
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